Summary Bullet points on Emergency Social Data Summit

Summit content bullets: 

· We hosted the summit in a spirit of collaboration among our federal, social, corporate and citizen partners. 

· Our research shows the public is increasingly relying on social and mobile tools in their daily lives and therefore also in emergency situations 

· Response organizations need to use these tools to engage and inform the public 

· The public expects response organizations to take action on incoming social information, such as “@redcross I need help. A tree fell in my living room. I’m trapped and 9-1-1 is busy.” 

· The public also expects to be able to provide and share actionable information about emergency situations with government, first responders, media, aid groups, and one another. 

· The sector continues to worry about issues of identity, privacy, and authentication, but agree the potential for communities to respond and recover from disasters can be significantly enhanced. 

· Significant additional human capacity will be needed for emergency responders to keep up with our culture 

· No one in this group is asserting that the social and mobile web will replace 911, but clearly there’s opportunity to complement and update the service. 

Crisis Data Issue Next Steps:

· Forming working groups around discrete issues within emergency social data such as, “Is it possible to codify a social and text 911?” 

· Partnering with citizen groups like Ushahidi and Crisis Commons to mobilize social volunteers 

· Partnering with government groups such as DHS on their Virtual USA platform 

· Creating processes for our own social data information triage system and information sharing 

Event numbers: 

· 167 people attended in person 

· Generated a white paper to make the case for collaboration: downloaded 200+ times and read 3000+ times 

· 4,730 tweets with the hashtag #crisisdata were sent.  For a seven-day period, August 10-17, 2010, there were 5,742 tweets from 1,267 contributors, exceeding 1,000 online participants.

· 396 people registered to watch the online event via ustream. On average, 300 people were watching the stream. 

· 385 mentions across blogs and Facebook demonstrated a larger conversation occurring about the topic 

· C-Span recorded the entire day and aired it multiple times 

· The #crisisdata hashtag continues to be used 50-100 times per week since the conference, so the conversation is continuing. 

· CNN, Washington Post, Huffington Post, Politico, and more top media covered the event. 

Who came to the Summit? 

· American Red Cross President and CEO Gail McGovern 

· FEMA Administrator Craig Fugate 

· White House New Media Director Macon Phillips 

· Crisis Commons co-founder Heather Blanchard 

· In person attendees were hand-selected high level thought leaders, decision makers and influencers including emergency managers, local and federal government, media, citizens and technology companies.  

